
Framing((
Your(Message(



Make a list  
In chronological order!

!

List top 4 things you think 
about when starting to 
prepare a presentation



2. What is important to 
them?

3. Top 3-4 things you!
 want them to remember?

4.  What do you want !
them to do?

1. Who’s the Audience?

Getting Started





Text

Change people’s !
minds by figuring out !
what’s important to them

Stored 
Ideas



Text

Change people’s !
minds by figuring out !
what’s important to them

Hmmm 



The Story of !
Bisphenol A (BPA) !

vs!
Children











Now they 
want to 
take my 

children’s 
toys away!!!

Government 
taking away 
your rights/
freedom to 

parent



Both sides defined the 
message in their own 

terms



Guess who won?



Did The Environmentalists 
Learn?

Corporations 
taking away 

your right to 
protect your 

child



California Governor Jerry 
Brown signed the Toxin-
Free Infants and Toddlers 

Act into law on October 4th 
2011



Facts must be framed in terms of 
personal importance!

Who are you speaking to and 
what do they care about?!



What am I doing?



Zimbabwe



Frame The Debate



Or the Debate Frames You





Our mind is 
not a book



Gosh what a great day yesterday.  
We got up early and cooked some 
breakfast by the campfire and then 
hiked for an hour in the predawn 

light before we got to our 
destination which was Mirror Lake 
when there was no one there and 
the lake was still and I could get a 
perfect shot in the best light with 

no people in the background 





Use Powerful Pictures!







Pictures

Should define your message



Pictures

Should define your message



Pictures

Should define your message



Framing your message

Tells your story the way you want it to be told



Framing your message

Tells your story the way you want it to be told



Let visuals speak for you!













Freedom

Patriotism



Self-Reliance

Independence

FreedomThreat

Insecurity
Fear



Know 
your 

audience



Your message must be matched to 
your audience’s values/morals!

= IDENTITY!



Values
Freedom

Opportunity

Decency

Fairness
Safety

Individualism

Community

Family
Children

Independence

Self-reliance

Happiness

Goodness

Discipline
Patriotism

Loyalty Respect

Faith



Frame with 
visual values 
that tell your 

story  



And use 
videos!



Sarah Diefendorf
Anti-Fracking Video



Fracking 
Threatens:

Safety

Security
Freedom/Independence

Decency/Goodness

Family/Children

Visual & 
Sounds:

Heartbeat/Drumbeat
Intense/danger music
Nature destroyed
Military Campaign
Poisoned Water

Hmmmm



Sarah Diefendorf
If I Wanted America to Fail - Video



Visual & Sounds:
Setting Sun
Sad music

Flags/Patriotic sites
Children

Industry/Business
Environmentalism Threatens:

Opportunity

Freedom/Independence
Self Reliance

Strength
Decency/Goodness

Hmmmm



Don’t forget humor
(And audience relief)



Sarah Diefendorf
Dog Doogity Puget Sound - Video



The Wichita Audience



Sarah Diefendorf
Dog Doogity Wichita - Video



How Do You 
Structure Your 

Message?



!

!

GENERATE ACTION

FRAME THE PROBLEM!
What’s the bigger picture?!

FRAME THE SOLUTION!

2-3 STEPS





Problem

Solution

Action



Problem/Solution/Action

The Troy Library 
needs money

The Troy Library 
wants to take 
your money

Don’t let them 
raise your taxes!

Vote NO! on a 
tax increase for 
the Troy Library

Vote to Close the 
Library & Attend 
the Book Burning

A Vote Against 
the Library is Like 

a Vote to Burn 
Books - !

Vote YES!

Troy Library Tea Party

Problem

Solution

Action



Problem



Solution



Action



Control the 
Debate: !

!

Define Your

We must bring the full 
power of our city to stop 
the water districts from 

dictating our quality of life

Problem
Solution
Action



People act based on 
their values & morals



REPEAT!
REPEAT!
REPEAT!
REPEAT!
REPEAT !
REPEAT!
REPEAT!
REPEAT!
REPEAT!
REPEAT

AND FINALLY

























And top it off with a 
song…





Give Your Opportunity a Message

Problem: University students 
are graduating with no real 
understanding of civics or 
government. 

Solution: In partnership 
with Maplight and Rock the 
Vote, the League is offering 
a program to engage young 
voters

Action: Go to our website 
and learn more. Our 
program is coming to your 
community this summer.

They want to silence you.

They want to keep you 
quiet.

Speak out!

Learn the facts here: 
www.lwvc.org and while 
you’re at it:

Register to 
vote here:

Your Original Reframe it!




