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The Story of 
Bisphenol A (BPA) 

vs
Children











Now they 
want to 
take my 

children’s 
toys 

away!!!
Government 
taking away 

your 
rights/freedom 

to parent



Both sides defined the 
message in their own 

terms



Guess who won?



Did The 
Environmentalists Learn?

Corporations 
taking away 
your right to 
protect your 

child



California Governor Jerry 
Brown signed the Toxin-
Free Infants and Toddlers 

Act into law on October 4th

2011



Facts must be framed in terms of 
personal importance

Who are you speaking to and 
what do they care about?



Frame The Debate



Or the Debate Frames You



Don’t let someone else 
frame your message

Or assume your 
message is already 

understood 











Our minds 
are not 
books



Your Story

Use Visuals that Tell





A plane figure 
with four equal 
straight sides 
and four right 

angles

Textual Description Visual Description





Gosh what a great day yesterday.  
We got up early and cooked some 
breakfast by the campfire and then 
hiked for an hour in the predawn 

light before we got to our 
destination which was Mirror Lake 
when there was no one there and 
the lake was still and I could get a 
perfect shot in the best light with 

no people in the background 





Pictures

Should define your message



Framing your message

Tells your story the way you want it to be told



Let visuals speak for you



The Bad



San Francisco



San Francisco



Southern California Water



The Ugly



CA Highway



The Good

















Freedom

Patriotism



Self-Reliance

Independence

FreedomThreat

Insecurity
Fear



Know 
your 

audience



Rule of 
Reciprocity



Your message must be matched 
to your audience’s values/morals

= IDENTITY



Values
Freedom

Opportunity

Decency

Fairness
Safety

Individualism

Community

Family
Children

Independence

Self-reliance

Happiness

Goodness

Discipline
Patriotism

Loyalty Respect

Faith
Quality of Life



Frame with 
visual values 
that tell your 

story  





Fracking 
Supports:

Safety

Security
Freedom/Independence

Decency/Goodness

Family/Children

Visual & 
Sounds:

Upbeat music
Nature preserved

Food, family & farm
Hard work
Tradition

Hmmmmm





Fracking 
Threatens:

Safety

Security
Freedom/Independence

Decency/Goodness

Family/Children

Visual & 
Sounds:

Heartbeat/Drumbeat
Intense/danger music
Nature destroyed
Military Campaign
Poisoned Water

Hmmmmm



Be Brave
Don’t forget humor

(And audience relief)





How Do You 
Structure Your 

Message?



GENERATE ACTION

FRAME THE PROBLEM
What’s the bigger picture?

FRAME THE SOLUTION

2-3 STEPS



Problem/Solution/Action

The Troy Library 
needs money

The Troy Library 
wants to take 
your money

Don’t let them 
raise your taxes!

Vote NO! on a 
tax increase for 
the Troy Library

Vote to Close the 
Library & Attend 
the Book Burning

A Vote Against 
the Library is Like 

a Vote to Burn 
Books -

Vote YES!

Troy Library Tea Party

Problem

Solution

Action



Control the 
Debate: 
Define 
Your

We must bring the full 
power of our city to stop 
the water districts from 

dictating our quality of life

Problem
Solution
Action



Problem (unstated)

Solution
Action



Problem
Solution
Action









What about websites?







Common Cause



Actions

Sierra Club







People act based on 
their values, morals,

and emotions



REPEAT
REPEAT
REPEAT
REPEAT
REPEAT
REPEAT
REPEAT
REPEAT
REPEAT
REPEAT

AND FINALLY





South Padre Island, TX

Catch of the Day Campaign



Galveston Beach, TX



Newport Beach, CA













And leave your audience 
in a good space…





Your Task



TOPICS

Campaign Finance Reform
Voting Rights
Redistricting
Healthcare
Immigration

Higher Education
Sanctuary City
Sex trafficking

Affordable housing

Develop 2 messages for a 2 minute presentation using 
Problem/Solution/Action on one of the topics below 
that will engage 1) baby boomers and 2) millennials

TOOLS

Are you using: 
Story?
Values? 

(loyalty, respect, freedom, 
community, fairness, family, 
independence, opportunity, 

etc.) 
Visuals?
Videos?
Music?



Our Email: 
hhutchison@lwvc.org
cdragonetti@lwvc.org

Great Videos
http://www.osocio.org/
Public Domain Photos

https://www.flickr.com/creativecommons/
Free Background Sound/Music

www.freesound.org
Downloading YouTube Videos

www.clipconvertor.com

mailto:sdief1@gmail.com?subject=
mailto:sdief1@gmail.com?subject=
http://www.osocio.org/
https://www.flickr.com/creativecommons/
http://www.freesound.org

